
Young people spend their free time in shopping malls. This has negative effect on young people and 
society. To what extend do you agree or disagree?

With technological and media improvements, Improving technology and media, the new generation 
change their taste paste for purchasing what they either need or like. Observing youths using up their 
valuable time in tempting shopping malls every day becomes normal for us. This action has adverse 
impacts on our both young generation and our society which means I do agree with this argument.

That people stroll through shopping centers in their leisure time and spend large amounts of money on 
buying stuff/goodsstaffs they don't even need and its dire consequences can be assessed from two 
different aspects. first and foremost most, young individuals need to allocate more time to on reading 
books, participating in social activities or learning and achievinge extra knowledge which is serious for 
their own and their society. Although they also need to pass some of their spare time for enjoying with 
their friends going out for pleasure, this time should be defined and limited.

Secondly, the drawbacks of this trend is also considerable money-wise. Young people, nowadays, not 
only do waste their time, they also spend a huge share of their parents’ hard-earned ly-gained income 
on buying expensive, useless things/items which are only for bragging among their friends. For instance, 
a teenager buys a t-shirt for 2000 dollars ,of a famous brand, from her/his parents’ pocket only to show 
off in front of other friends.  What’s more, this rise in demand for shopping probably leads to becoming 
shopaholismc and consumerism. This issue can results in financial problems as we could see a sample in 
a movie named Madame Bovary.

To sum up, in from my perspective it is vital to teach our youths how to fill their spare time in order to 
enjoy it more efficiently. The less they spend their time in shopping malls, the more time they have for 
their family and outdoor activities.


